
Cynthia Miller-Idriss explores how extremist ideologies have entered mainstream German culture through 
commercialized products and clothing laced with extremist, anti-Semitic, racist, and nationalist coded 
symbols and references. Drawing on a unique digital archive of thousands of historical and contemporary 
images, as well as scores of interviews with young people and their teachers in two German vocational 
schools with histories of extremist youth presence, Miller-Idriss shows how this commercialization is part of 
a radical transformation happening today in German far right youth subculture. 

Cynthia Miller-Idriss is a cultural sociologist who studies the cultural and aesthetic dimensions of radical 
and extreme youth culture, with a particular focus on how clothing, style and symbols act as a gateway 
into extremist scenes and subcultures. She also studies how universities organize their teaching and 
research about the world outside the nation’s borders.

Moderated by John Sone, Professor of Sociology at Boston University.
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