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The general vibe of our flyers should be fun, welcoming, 
warm, and inclusive. Be creative with the colors and the 
art. 

The color palette was designed to work in harmony 
with BU’s red and the warm and welcome orange was 
inspired by our values.

Use the secondary and muted colors to your advantage 
when working with type. Typical rule of thumb is to use 
light type on dark backgrounds and dark type on light 
backgrounds. When using black for typography, please 
only use black below (black 90%).
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To ensure consistency of design, use Quicksand for titles 
and headlines, and Heebo for supporting copy. Never 
use all caps in supporting text. 

Use bolding/italics/underline sparingly. Keep a high 
contrast between font and background colors so our 
designs are legible and easy on the eyes. Never stretch 
type.

Titles should be short and to the point. Be careful of
long titles that don’t grab the reader’s attention.
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GENERAL REQUIREMENTS

• Name of event
• Date and time of event
• Location of event 
• Ticket information
• Hillel Logo and Tagline
• Always save web documents as JPEG 
      or PNG (if transparent background)
• Always save print documents as PDFs
• Any alignment is fine, but stick to one 

• Be consistent with punctuation. 

• Never leave a long blurb without 
       punctuation
• Be careful with overuse of 
       exclamation points. Don’t end with
       an exclamation point two sentences
       in a row  

NOTES ON DATE/TIME/LOCATION

• Never use “@” type out “at”
• Use AP Style including no "th" or 
       “st”, shortened month and date 
      (Ex: Thurs, Sep 12) 

• Utilizing “capsules” to highlight 
       date/time/location
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Warren Digital Screen
• 2160 x 3840 px
• document must be 72dpi or less

Facebook Event Cover Photo
• 1920 x 1005 px - RGB

Website
• 1960 x 1440 px - RGB
• Logo not necessary as already displayed on website
• For all digital links, use clickable buttons and not URLs

Instagram Story
• 1080 x 1080 px - RGB

Instagram Story
• 1920 x 1080 px - RBG 

Print

Back and White Flyer
8.5 x 11 inches with all colored background removed - 300 PPI   
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PHRASING
DATE, TIME, LOCATION

The general formula for writing dates and locations are 
as follows:

 Day of Week, Month #th at #:##am/pm 
 location, specifics

Feel free to abbreviate either the day of the week OR the 
month in order to save space and increase font size.

Here is a common example of a date/time for a flyer:

 Friday, April 20th at 6pm 
 BU Hillel, 1st floor

RANGE OF TIMES 
Always use a dash, you may put the times on the first  
line or move to a new line if it saves space/increases  
font size.

 Wed, January 25th 
 9:00am–1:30pm 
 Outside Marsh Plaza

ZOOM LINKS 

Simply write “On Zoom”, QR code/email will be  
provided to access zoom link

 Tuesday, Dec 9th at 12:30pm 
 On Zoom 

Brand Standards Managing Elements Consistent sizing & phrasing for various elements

Sign up here!

1in

1in

QR CODE SIZING FOR FLYERS

• Always keep QR code in 
bottom right corner as 
marked on templates

• DO NOT change size of 
code or arrow

• Change message (“sign 
up here”) as appropriate 
for QR code link

• Use 16pt Quicksand Bold 
for message

WEBSITE 
170 x 170px QR code 
35pt Quicksand Bold

FACEBOOK 
150 x 150px QR code  
28pt Quicksand Bold

INSTAGRAM POST 
110 x 110px QR code 
22pt Quicksand Bold

INSTAGRAM STORY 
150 x 150px QR code 
30pt Quicksand Bold
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Exclude QR Codes on Instagram Posts, Instagram Stories and Facebook
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 Come as you are. Make it yours.Hillel

Sign up here!

Chinese 
Food Night
Thursday, January 26
5-7 pm
Meet new and returning friends 
as the spring semester begins!

 Come as you are. Make it yours.Hillel

Sign up here!

Come Volunteer 
With Us!
September 25th

9am - 12pm

Services aren’t your thing?
Join us for alternative Yom Kippur 

programming with the Greater 
Boston Food Bank
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Brand Standards Fast Flyers Fast Track Flyers Four Variations

Can be requested by students when the flyer is 
needed in less than two weeks.

Use the templates provided to create the specified
variation, making alterations as necessary to fit 
the given text and photo.

Only make 3 versions for fast flyers: color flyer, 
website, and Facebook.

*Must only take no more than 5 days to return a 
Fast Flyer to the requestee.

Hillel Come as you are. Make it yours.
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